
	1. You have an online profile on Instagram, Facebook, Twitter, YouTube and an own blog. However, your Facebook page was made recently on the fifth of April 2020 while you have been longer active on Instagram and YouTube. Why didn’t you make a Facebook account at the same time as Instagram and YouTube? What caused to eventually make one?
My communication to my followers happens primarily on Instagram. Instagram allows me to post snappy stories (15 seconds) that drive strong reach and continuous interest without compromising engagement. Posting content as frequently on Facebook would result in lower engagement. I have a YouTube channel but creating YouTube videos requires skills and time (scripting and editing). As my content is not scripted but rather spontaneous and focused on “real-life” travel stories delivered from a relatable POV, I haven’t made YouTube my main platform. I find that for the model I use, Instagram is the ideal platform for me, while Facebook and YouTube are more of “nice to have” platforms for now.

	2. About your followers:
· How many followers do you currently have on your most successful platform? Over 6,000 followers on Instagram.
· Do you have an idea about the nationalities of your followers? If so, which nationalities are most common? USA, Italy, UK, and Pakistan.
· Do you know the average age group of your followers? If so, how old? Almost half of my followers are aged between 25-34.
· Do you have a loyal group of followers and do you reach out to them regularly? (e.g. answering their comments, making a live video …) I do have loyal followers and most of the engagement with them happens through replying to their comments, DMs, and IG stories interactions and tagging.
· Compared to your total amount of followers, what percentage do you guess is loyal? Hard to say. My overall engagement rate stands around 15% of my followers. I would say half (or more) of these like, comment, and interact regularly to my posts. 
· What do you think your followers appreciate from your posts compared to other influencers? My followers appreciate the “real side” of my stories and the wit through which I tell a travel story. My stories are extremely relatable. People are looking for something real when it comes to traveling. They want to see what they are going to experience, they want to have realistic expectations and know the good and the bad side of places. My stories are focused exactly on delivering that. On my webpage www.andrexplores.com/about you will find some feedback that my followers gave me.

	3. You haven’t yet collaborated with a company. 
What kind of companies would you like to collaborate with? As a frequent traveler I would like to collaborate with transport companies and show how my experience with these companies would be. As I get to fly a lot, airlines would definitely be a target but I’m open to options. I would also like to collaborate with mid-budget hotels and travel service providers (companies arranging excursions, arranging visas, tours in unusual places). 
Why?  I feel like my genuine stories will tell the truth to my audience. People have reservations when it comes to travelling to faraway places and frequently assume that the budget has to be high. I would like to partner with these companies to break the stereotype of expensive travelling, showing that it is possible for anyone, not just backpackers,  to travel with a mid budget. Also, at this time I would be willing to collaborate with such companies to show how they have responded to COVID19 and changed the way they deliver their services. Letting people know how the travel industry has changed is key to make the market rebound.

	4. According to you, what kind of characteristics/competences must a travel influencer possess and offer his followers in order to be qualitative? Explain. They need to be good communicators and storytellers. A good storyteller has a story behind a post and conveying a message with every post is key. They need to be listeners. I always try to improve my posts, asking my audience what they like to see by making them vote on content I should post. They need to be engaging and community-oriented. I don’t use IG for just growth. I like to see what people think of a destination. I want to see their opinions. I get inspired through their comments and follow their suggestions when I travel. Building a digital community is what really makes the difference for both Instagrammers and followers.

	5. According to you, what do followers expect from their influencer? Explain. Followers expect relatability. They don’t like to see something that is “out of reach”. They like to see things that could happen to them and the real side of the world rather than the fancy dreams many travel influencers are selling.

	6. Since the social media world changes rapidly, according to you, has there been an evolution in what followers want to see from their influencer? Why (not)? I am witnessing big demand for video content rather than photography. People like the story format much more than the Instagram feed itself. A picture captures just a moment of the trip. A video provides the 360 degree view of the experience. People on Instagram want to have a digital immersive experience, they want to see places they have never been to going beyond the mere picture. I think video content is where everyone is making bets now. 

	7. According to you, what type of challenges are social media influencers facing these days? Competition. Travelling is highly democratized and that makes everyone a potential vlogger, if you will. Managing to find your own space and giving your Instagram feed its own personality is what will make the difference.

	8. [bookmark: _GoBack]If a cruise company wants to work with you on an influencer marketing campaign, would you be interested? Answer with yes or no. As I said before, I would be willing to explore opportunities with transport companies, especially if this would be a new experience for me (which would make my stories even more authentic). So, yes.

	9. If the answer was ‘yes’ on question 8:
· Why would you be interested? I would be interested for 2 reasons. On a personal growth level to push boundaries and get myself into something new. Also on the instagram side to show a different kind of travelling and to make travelers aware that there are many ways to explore the world that go beyond having to fly to get to places.
· What would you offer to do for the company? I would offer a whole section on my highlights dedicated to the review of the experience on the cruise and its onboard and off board services. I would also offer Instagram posts with full description of what made my experience a positive one. Possibly a blog post with a full-fledged review with video content embedded on it.
· What kind of compensation do you expect from the company? This would need some thinking, depending on the type of campaign the company wants to run.

	10. If the answer was ‘no’ on question 8:
· Why would you not be interested?
· What can the cruise company do to make the proposition interesting for you?

	11. Assume that you are collaborating with a cruise company and the campaign is about offering your followers the opportunity to join you at a cruise voyage including doing several activities and excursions together. 
Do you think your followers would be attracted to the offer? Explain From info I have gathered COVID19 has stalled everyone’s plans. Some people have lost jobs and are experiencing financial uncertainty. For many others it is business as usual with minor changes. I think in the short term my followers will not look into travelling on a cruise, especially due to the contained environment where social contact is likely. In the longer term, when COVID19 will be over, some followers might be willing to explore this option.
Do you think your followers would be prepared to pay for the trip? Budget and safety is what people care the most these days. The travel industry will need to accommodate these two market needs. As long as the industry is able to provide affordable and safe experiences, followers might be willing to consider a cruise trip.
[bookmark: _gjdgxs]Can you guess what percentage of your followers would book this cruise? If so, how much? COVID19 has created overall uncertainty, so it's hard for me to guess as of today.



